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NotebookLM

(Use it throughout the day!)



notebookim.google
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Stay Current

(Because This List Is Already
Out of Date!)



)

What is your training data cut-off date?

My training data includes information up until September 2021. If you have questions about more

recent events or developments, | may not have the latest details, but | can still help with a wide

range of topics!

Not Logged In | ChatGPT Oct 2024
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Get Up to Speed



Get Up to Speed

Google Cloud @ P %

Introduction to w
Generative Al =4 ‘ ‘

Q v In collaboration with
GO : _.gle | e
COMPLETION BADGE
o i
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https://www.cloudskillsboost.google/course_templates/536

Hit the Books



Book Recommendations

CO-INTELLIGENCE

A PRACTICALGUIDETO A
NEW ERA OF HUMAN LEARNING

ETHAN MOLLICK
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Follow Some
Educator Heroes



Follow the Leaders

@ Practical Al'for Instructors and Students Part 1: Introd... c 5

Watch later Share 7

aiEDU

The AI Education Project

Intréduction to Al for

)
Teachers and Students AAQ\,U

e L L %§ Wharton |NTERACTIVE
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Don’t Get
Fired!



84% of workers who use generative Al
at work said they have publicly
exposed their company’s data in the
last three months.

WORLD

ECONOMIC JANUARY 16,2024
FORUM
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What Can Al
Do Today?



WhatAlCanDoToday.com

B FindAlTools ¥ TopAlTools 7 Donate

What Al Can Do Today?

By & Awesome Al Tools

We've analysed 5686 Al Tools and identified their capabilities with OpenAl GPT-4, to bring you a list of
30388 tasks of what Al can do today.

R, . ]
; == Categories /’\ Search foratask ... O, SearchwithAl 4 K B Share /’\
Search powered by Cloudflare Workers Al
Have an Al tool? Add now
support creativity HeyMusic.ai
analyze actions Fable
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Tim’'s Tech
Integration
Worksheet



Technology Integration Worksheet

App & Technology Solution
Inventory Worksheet

: e o | AccountManagement |
e n Partnership? Free Subscription Tiered Other Prof Login  Student Login Analytics  Ease of Setup
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Al In the
Industry



Discipline-Specific Resources

Business

Conservatory of Music

Education and Health Sciences
Human Development
Health Sciences
Psychology and Counseling

Humanities
English
Philosophy
Science and Engineering

ChatGPT and CoPilot

Social Science

Mathematics, STEM and Higher Education

bit.ly/ai20in20



Director of
Marketing

Sales Marketing

Manager Manager

OPEN OPEN
Specialist/Associate Entry-Level Specialist/Associate Entry-Level
Specialist Role Specialist Role
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Director of
Marketing

OPEN Marketing
Sales Manager Al Lead
OPEN OPEN
Generalist Generalist
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Trendwatch
Assignments



How is Al affecting our [blank]?
Annotated bibliography
Timeline construction
Weekly/regular journals

Al-related topic for paper

[=]: S =]
e
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Google Interview
Warmup



Interview warmup

A quick way to prepare for your next interview in

Digital Marketing and E-Commerce

Practice key questions, get insights about your answers, and get more

comfortable interviewing.

Start practicing

bit.ly/ai20in20




& General

@ Background

Please tell me why you would be a
good fit for this role.

@ Situational

When do you try to push through and
solve a problem on your own, and
when do you involve others on your
team?

@ Situational

Tell me about a time you had to deliver
on multiple competing priorities. What
did you do, and what were the results?

@ Background

How would you describe your working
style?

@ Situational

Tell me about a time when you had to
develop a new skill. How did you
approach the learning process?

interview wa

All @ Background Situational

@ Background

What are you looking for in your next
job?

@ Situational

Tell me about a time when you
delivered results despite a challenging
environment or context. What was the
situation, what was your goal, and what
were the results?

@ Situational

Please share a time when you set a
goal for yourself and achieved it. How
did you go about that?

@ Background

Can you please tell me a bit about
yourself?

@ Background

What are your career goals for the next
five years?

@ Situational

Describe a situation when you
disagreed with someone at work. What
did you do, and what was the result?

@ Background

Please tell me about some of your
strengths and weaknesses.

@ Situational

Tell me about a time when you had to
act quickly but didn’t have a lot of data
to inform your decision. What did you
do, and what was the outcome?

@ Situational

Tell me about a time you made a
mistake. How did you communicate
that mistake?

0



Interview Warmup

® Background question 1/5

Why do you want to work in digital marketing?

= Your answer N

# Job-related terms B Most-used words . Talking points

These are words you've used 3 or more times (not necessarily a bad thing).

If any words are highlighted, you can click them to see similar words.

Digital marketing is a challenging field and | like the excitement of it. I'm also interested in technology and I'm
interested in connections with people and understanding what customersabout Brands and how Brands
communicate with people. The digital marketing space then combines all of those interests into one. | love the
fast-paced challenge. | love exploring new ways technology could benefit both the brand and consumer and |
more than anything. as much as of a challenges that poses does marketing just keeps changing so quickly
it's exciting to be part of that Evolution it can be a challenge to keep up Ifor anybody working in the
profession but | also that it lends a lot of appeal to that industry and what encourage someone who likes a

rapid Pace who likes new developments to really get involved and | | believe that's why | would like to work in

diaital marketina
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Prompt Resources



NO are you?

nat are you creating?

here will it live?

Ny are you creating it?

For whom are you
creating it?

e How would they use
it/why do they need
it/how will it help them?

=S ===

What should it look
like?

What else will make it

“good?”
Include examples

o Attach PDFs
o Include web links

bit.ly/ai20in20



® Leamn Prompting

; hniques
ting Tec
. . . . of Promp 1
Prompt Engineering Guide A Systematic Survey 1 Konstantine ga:\iae?‘lgchulhoﬁx
ort. . lepu 1 Se 13
© Reading Time: 3 minutes The Pf()mpt Rep " h e‘ ‘“el* N‘ShantBa ? H OJ“ng Hanwa‘12 Cha\l P.ham tal
i Last updated on October 23, 2024 SCh‘l‘hoﬁl,‘Z* N.llc i L-‘E) Aay“sh U nKil Sweta gra " 1 Sa\onl G“p
Sa .dler Cheng\ei Sit Y“‘heVigdyadharal I?ayeo K] evander Da Gl “kern . Lk
Amanda 11 Jepet' SauraV © [ s shay Srivastav arl>” 1807 je' Philip Res
av Sand p Du P.l udson Tao nco? Giuseppe 3 Alexander Hoy derbilt 7 Princeton
Fran Feileen L1™ ¢ Jnna Goncears Shyamal Anadkat . crosoft  ° Vande
Gersot BT fegan L ‘é"gr‘; 1 Jule W‘“Bteopen s gtanford o 10 ASST Bﬁa“zahusetts Ambherst
ine a ) ediCln . . assac
Denis peskoff’ M“{;:‘d 2 Learn Pro_mpts‘;‘f 9 Jcahn School :é;g 13 Umversltydoix
1 Unpiversity © 8 Texas State q;‘l{;\?ﬁm‘o de Teleco_m‘g\:‘(‘: 4 edu resnikeunc:
Welcome to Learn Prompting's Introductory Course on Generat th XSY mille )

Generative Alis the world's hottest buzzword, and we have creatéd
use it. This course is tailored to non-technical readers, who may n{
starting point if you are new to Generative Al and Prompt Engineer
insights within our later modules.

- eperfect
enced readers will find valuable
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ANTHROP\C

07 User guides

R B 3

@

<> API reference Prompt library

Explore optimized prompts for a breadth of business and personal tasks.

Prompt library

Q Search %K

User-submitted prompts have dark backgrounds with light colored icons (currently, there are none).

Filter

Cosmic keystrokes
Generate an interactive speed typing game in a single HTML file,
featuring side-scrolling gameplay and Tailwind CSS styling

Excel formula expert

Create Excel formulas based on user-described calculations or data
manipulations

Time travel consultant

Help the user navigate hypothetical time travel scenarios and their
implications

SQL sorcerer
Transform everyday language into SQL queries

You can submit prompts via our prompt submission form.

¢

All prompts P | promp

Corporate clairvoyant
Extract insights, identify risks, and distill key information from long
corporate reports into a single memo

Google apps scripter

Generate Google Apps scripts to complete tasks based on user
requirements

Storytelling sidekick
Collaboratively create engaging stories with the user, offering plot
twists and character development

Dream interpreter

Offer interpretations and insights into the symbolism of the user's
dreams

prompts

User-submitted prompts

Website wizard

Create one-page websites based on user specifications

Python bug buster
Detect and fix bugs in Python code

Cite your sources

Get answers to questions about a document's content with relevant
citations supporting the response

Pun-dit
Generate clever puns and wordplay based on any given topic

bit.ly/ai20in20




Include In Your Prompts

(94
NACE

Bloom’s Career Readiness
Taxonomy Competencies

bit.ly/ai20in20




@ You

™
Thank you again! Can you create a set of 4-5 learning objectives for this course? They should
start at a basic level of Bloom's taxonomy and work their way up to the highest level.

[=]: S =]
i
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@ ChatGPT
Absolutely! Based on Bloom's taxonomy, which starts from basic knowledge and understanding to
higher-order thinking skills like analysis and evaluation, here are the learning objectives for the Digital
Marketing Analytics course:

1. Remembering & Understanding:

¢ Objective: By the end of this course, students will be able to recall and describe key terms,
concepts, and tools related to digital marketing analytics, such as metrics in Google Analytics,
email marketing parameters, and organic and paid social media analytics.

2. Applying:

¢ Objective: Students will demonstrate the ability to utilize digital marketing analytics tools, like
Google Analytics, email marketing platforms, and social media insights, to gather data and
insights about a given digital marketing campaign.

3. Analyzing:

* Objective: Given a set of digital marketing data, students will critically dissect the information to
identify patterns, strengths, and areas of improvement in digital campaigns across different
platforms.

4. Evaluating:

¢ Objective: Students will appraise the effectiveness of digital marketing strategies based on
collected analytics data, determining the success of campaigns and recommending areas for
optimization.

5. Creating:

¢ Objective: Drawing on insights from analytics, students will design comprehensive digital

marketing strategies, including conversion rate optimization tactics, for real-world scenarios or

businesses, ensuring the alignment of t. ¥ :swith overarching business objectives.

bit.ly/ai20in20 i
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Complete an
Assignment

Using Al



ITSS Descript...
60.20 KB

PDF

| am a college junior who is building a website on social media and analytics for my
undergraduate Digital Marketing course. | need to draft an article on TikTok versus
Instagram for B2B. | held an internship doing various digital marketing work (social
media, SEP and other things) for an IT company this past summer and want to reference
my experiences throughout the article -- review the attached job posting to help. The
article should be in first person as if | am giving this advice, and the audience are
employers, professionals with more experience than me who | want to hire me for
internships and jobs. Because TikTok and Instagram change so much, all content should
be as recent as possible. The article needs to be at least 301 words long and feature
basic on-page optimization for the keyword "TikTok versus Instagram for B2B."



Grade the Al



Grade the Al

Prompt: A stylish woman walks down a Tokyo street filled with warm glowing neon and animated
city signage. She wears a black leather jacket, a long red dress, and black boots, and carries a
black purse. She wears sunglasses and red lipstick. She walks confidently and casually. The
street is damp and reflective, creating a mirror effect of the colorful lights. Many pedestrians

walk about. =

bit.ly/ai20in20



Grade the Al

Instagram, with around gEsNellllelaMalelalQIVAVEELE, is a visual platform suitable for lifestyle brands
and businesses targeting younger demographics, as nearly half of users are under 34. Small
businesses benefit from high-quality visuals in Posts, Stories, and Reels. Instagram Stories alone

CEEIERGJelgddiscovering new products on Instagram, making it ideal for influencer collaborations
and user-generated content. Brands can also use Instagram’s shoppable posts, which drive sales

directly from the app.

reach nearly [ RORESEREN, offering a way to engage followers consistently. Moreover,

A 10]
i
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T
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Chatbot Arena



X Chatbot Arena
lmarena.al
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create a brief summary in the form of a bulleted list that provides an overview of the factors that
contributed to the Triangle shirtwaist factory fire



& ModelA & Model B

create a brief summary in the form of a bulleted list that provides an overview of the factors that create a brief summary in the form of a bulleted list that provides an overview of the factors
contributed to the Triangle shirtwaist factory fire that contributed to the Triangle shirtwaist factory fire

-
* Inadequate safety measures: The factory lacked proper fire escapes, exits, and fire alarms. The Triangle Shirtwaist Factory Fire in 1911 was a tragic event that led to significant changes in
e Overcrowding: The factory was overcrowded, with too many workers in a small space. labor laws and workplace safety. Key factors contributing to the fire include:

Flammable materials: The shirtwaists were made from highly flammable materials, such as
cotton and wool.

Ignition source: The fire started from a discarded cigarette or a sewing machine spark. 2
Locked exits: Some exits were locked to prevent theft, trapping workers inside.

Inadequate training: Workers were not properly trained in fire safety procedures. 3

1. Poor Safety Standards: Lack of adequate safety measures, such as fire escapes, sprinkler
systems, and locked exit doors.
. Crowded Conditions: Overcrowded workspaces, with many employees working in a
confined area, which hindered quick escape.
. Locked Doors: Exit doors were often locked to prevent theft, trapping workers inside when
the fire broke out.
4. Flammable Materials: The factory used highly flammable materials like cotton and fabric,
which fueled the fire's rapid spread.
Inadequate Fire Response: The fire department's ladders couldn't reach the upper floors
where the factory was located, leading to limited rescue efforts.
6. Lack of Enforcement: Weak labor laws and inspections, allowing unsafe working
conditions to persist.
7. Low Wages and Long Hours: Workers, mostly women and immigrants, were in a vulnerable
position and often unable to demand better conditions.
8. Union Suppression: The owners were opposed to unionization, which could have improved

o



4 Expand to see the descriptions of 37 models

G Model A

create a brief summary in the form of a bulleted list that provides an overview of the factors that
contributed to the Triangle shirtwaist factory fire

Inadequate safety measures: The factory lacked proper fire escapes, exits, and fire alarms.
Overcrowding: The factory was overcrowded, with too many workers in a small space.
Flammable materials: The shirtwaists were made from highly flammable materials, such as
cotton and wool.

Ignition source: The fire started from a discarded cigarette or a sewing machine spark.
Locked exits: Some exits were locked to prevent theft, trapping workers inside.

Inadequate training: Workers were not properly trained in fire safety procedures.

= Ais better < Bis better

# New Round

Davamatare

Regenerate

& Model B

create a brief summary in the form of a bulleted list that provides an overview of the factors
that contributed to the Triangle shirtwaist factory fire

The Triangle Shirtwaist Factory Fire in 1911 was a tragic event that led to significant changes in
labor laws and workplace safety. Key factors contributing to the fire include:
1. Poor Safety Standards: Lack of adequate safety measures, such as fire escapes, sprinkler
systems, and locked exit doors.
2. Crowded Conditions: Overcrowded workspaces, with many employees working in a
confined area, which hindered quick escape.
3. Locked Doors: Exit doors were often locked to prevent theft, trapping workers inside when
the fire broke out.
4. Flammable Materials: The factory used highly flammable materials like cotton and fabric,
which fueled the fire's rapid spread.
5. Inadequate Fire Response: The fire department's ladders couldn't reach the upper floors
where the factory was located, leading to limited rescue efforts.
6. Lack of Enforcement: Weak labor laws and inspections, allowing unsafe working
conditions to persist.
7. Low Wages and Long Hours: Workers, mostly women and immigrants, were in a vulnerable
position and often unable to demand better conditions.
8. Union Suppression: The owners were opposed to unionization, which could have improved

w Tie < Both are bad

Send
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Model A: openchat-3.5-0106 Model B: qwen1.5-72b-chat



7 Model A

Offer four tips for an inexperienced entrepreneur interested in opening a commercial bakery

—

N

w

. Develop a detailed business plan: Before opening a commercial bakery, it's crucial to create

a comprehensive business plan that outlines your goals, target market, financial
projections, and marketing strategies. This will help you stay organized and on track as you
navigate the challenges of entrepreneurship.

. Research local regulations and permits: Each state and county has its own set of regulations

and permits required for opening a commercial bakery. It's essential to research these
requirements well in advance so that you can obtain all necessary permits and licenses
before starting your business.

. Find the right location: Choosing the right location for your bakery is critical to its success.

Consider factors such as foot traffic, visibility, accessibility, and nearby businesses when
selecting a location. Additionally, ensure that the space meets all health and safety
standards.

. Invest in quality equipment and ingredients: As a bakery, your equipment and ingredients

are essential to your success. Invest in high-quality equipment such as ovens, mixers, and
refrigerators, and source only the freshest, highest-quality ingredients for your baked
goods. This will not only help you produce delicious products but also ensure consistency
and efficiency in your operations.

7 Model B

Offer four tips for an inexperienced entrepreneur interested in opening a commercial bakery

—

. Develop a solid business plan: A comprehensive business plan is crucial for any new
entrepreneur, especially in the food industry. Research the local market to understand
consumer preferences, competition, and potential demand for your bakery products.
Include details on your target audience, pricing strategy, marketing plans, operational
costs, and financial projections.

2. Acquire necessary knowledge and skills: To run a successful bakery, you need to have a
good understanding of baking techniques, food safety regulations, and inventory
management. Consider taking courses in baking and pastry arts, attending workshops, or
even working briefly in an existing bakery to gain hands-on experience. Additionally,
familiarize yourself with local health department rules and obtain any required licenses and
permits.

3. Invest in quality equipment and ingredients: The success of your bakery largely depends on
the quality of your products. Invest in reliable, efficient baking equipment that can handle
the volume of production you anticipate. Don't compromise on the quality of ingredients,
as customers will appreciate the taste and freshness of your baked goods. Also, ensure you
have a well-designed kitchen layout to optimize workflow and efficiency.

4. Build a strong brand and customer base: Develop a unique brand identity for your bakery,

including a catchy name, logo, and packaging design. Leverage social media platforms and

local marketing efforts to create awareness and attract customers. Offer exceptional

rickamaar raviica and cancidarvimanlamanting lavalbo nvacvamas $a Ancalivaca vanAaat



Musical Assignment
Wrappers



e Use a Google Form

e Students share what
they learned during
a module

SUND
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Fun, poppy, upbeat song. Generative
artificial intelligence for educators. Learn to
prompt. Training data cut-off date. Bloom's

taxonomy. Course learning outcomes.
/
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Perplexity for
Research



What are some important trends in the
bilingual Spanish E-commerce space?

¥ Pro Search ~

& Understanding question
60 Reading response

Technology ~ Fashion  Food
Q_ Searching the web

bilingual Spanish E-commerce trends  bilingual Spanish E-commerce technology trends

bilingual Spanish E-commerce fashion trends  bilingual Spanish E-commerce food trends

# Found 20 sources

‘S Sources

How to target the US Fashion & e-commerce in Why Bilingual Market @ € rd D
Spanish-English bilingu... Spain - Eurotext AG Targeting is Crucial for ...
@ weglot - 1 22 eurotext - 2 €© conveythis - 3 View 17 more

IEEI Answer

In the bilingual Spanish e-commerce space, several important trends are shaping the
industry across various sectors such as technology, fashion, and food. These trends
highlight the growing importance of catering to Spanish-speaking consumers, particularly
in the United States and Spain, where significant portions of the population prefer to shop
online in Spanish.
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New Thread ¥ K

Is KeyBank a good place to work?

Q Home
(@ Discover

II] Library
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[HS] perpleXity I« 2 mktproftim

New Thread ¥ K

Q Home
@ Discover

II] Library

+ Collection / Untitled

Is KeyBank a good place to work?

‘2 Sources

KeyBank Reviews & Employee Work-Life Working at KeyBank: KeyBank Reviews: What
Ratings by 84 Employees Balance | KeyBank 2,289 Reviews |... Is It Like to Work At...
4 indeed - 3 92 glassdoor - 4

& careerbliss - 1 O= key - 2 i

Working at KeyBank in
New York, NY: Employee...

4 indeed - 5

= Answer

Based on employee reviews, KeyBank is generally considered a good place to work. It has
an overall rating of 4.0 out of 5 based on over 49 reviews on CareerBliss ', 3.7 out of 5
based on over 3,228 reviews on Glassdoor “, and 66% of employees would recommend
working there. Employees have mentioned good compensation, generous PTO, good
health benefits, and supportive management * °.The company also emphasizes work-
life balance, rewarding work, and a positive work culture on its official website 2.
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What do you need to do to obtain healthcare
power of attorney in Ohio?

% Pro Search 3 steps completed v

‘2 Sources

[PDF] State of Ohio Section 1337.2 - Ohio Free Ohio Medical Power @ © & © O
Health Care Power of... Revised Code of Attorney Form - PDF |...
& probate.franklinc... - 1 e codes.ohio = 2 B eforms . 3 View 10 more

IEISI Answer

To obtain a healthcare power of attorney in Ohio, you need to complete the following
steps:

1. Choose an Agent: Select a trusted individual to act as your healthcare agent. This

person will make healthcare decisions on your behalf if you are unable to do so
3
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Perplexity
Pages & Spaces
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Al in Higher Education « J bt

BW

s reported by Inside Higher Ed, generative artificial intelligence tools are increasingly
A being adopted in higher education classrooms, with faculty members exploring
innovative ways to incorporate Al for teaching and learning. From improving student
writing to preparing course materials, Al is reshaping pedagogical approaches and
offering new opportunities for personalized instruction and skill development in college
settings.

Generative Al in Curriculum Design

Generative Al is revolutionizing curriculum d pation by enhancing
efficiency and personalization. Instructors c IPto create tailored reading
materials, quizzes, and assignments that cater to varying student levels and interests




Grade the Prompt!



Grade the Prompt

Section 2a: Al Prompt & Use

e Provide a link to a Doc with screenshots of any Al prompts/outputs involved in the
creation of this article. If the generative Al tool you used lets you share a link to a
prompt
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Al Policies
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Acceptable Use Stat
Generative Al (in thi:

Throughout the semester, in MKT 337 you wj
strategic digital marketing use cases, includ
Al) tools such as Perplexity, OpenAl's ChatQ
Copilot, and others (including some that ma
published).

Your appropriate an
digital marketing, a f
both disruption and

To the end of equipy
internships and post
purposes:

Acceptable Use Statement for
Generative Al (in this course only)

Throughout the semester, in MKT 337 you will learn to use various technologies for I
strategic digital marketing use cases, including generative artificial intelligence (gen
Al) tools such as Perplexity, OpenAl's ChatGPT, Anthropic's Claude, Meta Al, Microsoft
Copilot, and others (including some that may not exist at the time this syllabus was
published).

Your appropriate and ethical use of gen Al tools in this course is designed to prepare you for careers in
digital marketing, a field that has leveraged Al since its inception and has recently experienced a mix of
both disruption and growth since the mainstreaming of ChatGPT and other apps in Fall 2022.

To the end of equipping you with skills, knowledge, and hands-on experience to make you marketable for]
internships and post-BW careers, you will use gen Al throughout the semester for these specific
purposes:

Analyze data to make decisions

Build basic to intermediate prompt engineering skills

Check content for style, spelling, and grammar issues

Create supplemental or ancillary content to be further edited and enhanced by a human author
(you)

Develop a marketing Al workflow for content operations

Explore ethics, intellectual property, and related legal issues
Follow assigned Al workflows for existing marketing teams

Gain experience using Al for professional marketing needs

Learn how Al has affected digital marketing jobs -- and vice versa
Produce a strategic marketing Al prompt library

are you for careers in
1 experienced a mix of
in Fall 2022.

nake you marketable for
r these specific

Research and identify trends, keywords, and opportunities

D fandbanl aned 4 ' PN
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Citing Al-Generated
Work



Citing Al-Generated Work

THE

MANUAL

OF-STYLE

STYLE HANDBOOK
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Down with the
Detectors!



Down with the Detectors

(Copyleaks
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Down with Detection Culture

C
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Down with
Detection
Culture
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Know Who's
on First
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